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Wall Street Reputation Continues to Suffer, According to Recent Study
by Roxana Guidero, J.D. Candidate 2016

Makovsky, a communications company, recently interviewed 225 executives from banks, credit
card companies, mutual funds, and other financial services providers about their outlook on Wall
Street. The study showed that “81% of Financial Service companies continue to struggle with
reputational and customer service issues stemming from the financial crisis six years ago.”

Almost 40% of those interviewed believed that Wall Street is riskier today than it was before the
financial crisis, which raises questions about the permanence of the scars the financial crisis left
on financial services providers. This drop in reputation is, at least partially, due to new
regulations under the Dodd-Frank Act as well as fines and lawsuits that have hurt the image of
corporations and caused them to lose business. Some, on the other hand, believe that the stricter
regulations are just what the industry needs in order for corporations to regain customer trust.

The study also revealed that the negative perception customers have toward financial services
corporations is largely impacting sales; the companies interviewed showed an average business
loss of 27% (which in this industry means billions of dollars).

According to Scott Tangney, the executive vice president of Makovsky, “this sour climate is here
to stay for the foreseeable future because the majority of executives believe it will still take up to
five more years to restore their company’s reputation to prefinancial crisis levels.” As the study
revealed, the No. 1 challenge that corporations in the financial services industry are facing is
overcoming the negative perception created by the financial crisis six years ago.



mailto:BCLBE@law.berkeley.edu
http://www.law.berkeley.edu/bclbe.htm
http://www.law.berkeley.edu/bclbe.htm
http://www.makovsky.com/
http://www.makovsky.com/
http://www.makovsky.com/component/content/article/25-insights/articles/article/644
http://www.makovsky.com/component/content/article/25-insights/articles/article/644
http://dealbook.nytimes.com/2014/06/19/wall-streets-reputation-still-badly-scarred-by-financial-crisis-executives-say/?_php=true&_type=blogs&module=BlogPost-Title&version=Blog%20Main&contentCollection=Investment%20Banking&action=Click&pgtype=Blogs&region=Body&_r=0

BerkeleylLaw

UNIVERSITY OF CALIFORNIA

Berkeley Center for Law,
Business and the Economy

Figure 1

University of California, Berkeley
School of Law

2850 Telegraph Ave, Suite 500
Berkeley, CA 94705-7220

Ph: 510.642.0532 - Fax:
510.643.7095

E-mail: BCLBE@law.berkeley.edu

Source: Makovsky Integrated Communications available here.

S THE 2014 MAKOVsicy 2
b &

=WALL STREET REPUTATION STUDY =~

(OOKING By,

2 7% REVENUE LOSS

BILLIONS OF REVENUER DOLLARS LOST

Majority report on
average 27% of
revenue lost in past
two years was due to
reputation and issues
with customer service,
stemming from
financial crisis.
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Executives agreed fines, lawsuits,
and other scandals have made it
harder for the entire industry to
rebuild reputation.
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the financial crisis
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perception.
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55% Regulatory Actions, Fines, Lawsuits

53% Capital And Liquidity Challenges

Negative perception was the top negative
issue; the other issues are not going away.
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Differentiating from competitors with bad reputations
Improving reputation of the company to increase sales
Rebullding trust in the overall financial system

Increasing awareness with stakeholders
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